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Dear company, 

Thank you for cooperating with Cphbusiness to educate our marketing management students. 



In this document we have collected information about what it means to have a marketing management 
intern. 

If you have any questions, please see last page for contact information. 

Why is it beneficial to have a marketing management student as an intern? 

• provide new momentum and "fresh eyes" 
• Free promotion for young people 
• help to develop and educate a student 
• solve a current issue 
• Use the internship period as a trial period for a possible future employee / colleague 
• have the opportunity to clarify a final exam project, that may be implemented directly in the company 

Introduction 

The degree is a full-time 2-year programme, where the interaction between theory and practice is 
paramount. The programme has been prepared in collaboration with the business community and is 
based on the need for employees with an understanding of marketing and economics, which is a decisive 
factor when it comes to winning market parts and conquering new markets. 

Degree structure 

The degree consists primarily of the subjects of marketing and economics. The degree aims to qualify the 
student to independently solve assignments that broadly relate to the company's marketing processes. 
The student develops his marketing knowledge and analytical skills to be able to develop and expose the 
company and its products / services to a greater extent in an international perspective. 

During the first three semesters of the degree the student is trained to combine knowledge across the 
individual subjects, so that the student achieves an interdisciplinary and holistic approach to analyses and 
what it means to prepare a marketing plan and implement it.  

The following compulsory subjects are taught: 

• International marketing and sales (statistics) 
• Economy (micro- og macro economy, budgetting, investments og funding) 
• Business Law (contract law, credit protection, Danish and international purchase, the company's 

legal relationship) 
• Communication, organisation and management (supply chain management, cultural analysis and 

project management) 



Aim: 
As part of the programme, students on the fourth semester must complete a 12 week internship in a 
company in addition to the final exam project – period.  
 
The aim is that the student, during the internship must acquire a practical insight that can be related to 
the subjects that the student has had on the first three semesters of the programme. 
 
In order for the student to gain the necessary insight into the company's tasks and routines, it is 
necessary that the company is, to some extent, prepared to use resources to enable the student to ask 
and receive relevant questions. In other words, the company must be willing to teach/share knowledge. 
 
In return, the company receives an unpaid, but well-educated and committed employee who can perform 
tasks in many areas. 

The student must have knowledge of: 

• the internship company’s practice as well as the centrally applied theory and methodology of the 
internship function in the industry concerned  

• understand the practical and applied theory and method for the internship’s profession as well as 
be able to understand the internship’s practice and use of theory and method. 

The student must have skills in: 

• use key theories and concepts linked to employment in the internship’s profession,  
• evaluate the practice-orientated issues related to the company and outline solution options in 

relation to the function of the internship  
• communicate the practice-orientated issues and give reasons for possible solutions to customers, 

business partners and users in relation to the internship function.  

The student must have competence in: 

• handle development-orientated situations within the internship context,  
• participate in academic and interdisciplinary collaboration in the internship company in a 

professional manner in relation to the internship  
• in a structured context, acquire new knowledge, skills and competencies in relation to their 

profession and their internship. 

Examples of tasks:  

One of the goals of an internship in a company, is that the student must be able to profile his or her 
degree in specific areas within marketing and economics. Examples of specific work tasks could be: 

• Preparation of internal analyses in relation to business, economy, organisation etc. 
• Preparation of external analyses in relation to industry, competitors, customers etc. 
• Planning and project management of events, conferences and similar events 
• Economy tasks, eg. bookkeeping, budgets, billing, offers, attachments etc. 
• Development of revenue opportunities, eg. Fundraising 
• Manage sales and customer contact 
• Assist with digital marketing eg. Social Media 



Time frame of the internship 
 
The duration of internship is 12 weeks and is typically placed in the period of January - April or August -
October. 
Besides participating in the department's daily work tasks during the stay, the student works with the 
chosen problem for the final exam project in collaboration with the company's contact person and the 
school's internship supervisor. At the end of the period, the oral exam is held. 

Salary 
 
The internship is unpaid, as the student is entitled to SU on this degree. An internship agreement is 
drawn up between the company and the student. 
 
Unpaid internship allows for gratitude. 
Companies that offer unpaid internships have the opportunity to appreciate the student's efforts, in the 
form of a recognition of max. DKK 3000 per month (without this affecting the student's SU) 
 
The amount limit of DKK 3000 is set to emphasize that the students are enrolled on a degree and are not 
employees. Recognition is voluntary on the part of the company and not a requirement for the unpaid 
internship. 

Insurance  

Internship in Denmark  
According to §§48 and 49 in the Law on industrial injury insurance it is the duty of the internship 
company to insure the student during the internship period, as long as the internship takes place in 
Denmark. 

Internship abroad 
Danish and international students, who do their internship abroad, are basically covered by the internship 
company’s industry injury insurance, provided the legislation of the labour market directs the country’s 
companies to insure students in internships. 

Unless it is a requirement of the law, the student himself may choose to take out a public liability and 
accident insurance. If the student neglects to do so, the student himself takes full responsibility in case of 
an accident caused by himself or inflicted upon him during the internship, in his free time as well as 
during the internship period. 

Copenhagen Business Academy cannot and is not allowed to take out a specific insurance for the student 
neither during the internship in Denmark or outside Denmark. 

Copenhagen Business Academy is not under any obligation to have any knowledge of or inform the 
student of international labour market regulations in relation to international practice. The student 
himself must acquaint himself with the regulations in the country in question.  

 



Distribution of responsibility between student, company and 
Cphbusiness 

The student 

• Enters into agreement with the company 
• Completes Cphbusiness web form / electronic internship agreement 
• Approves Cphbusiness electronic internship agreement sent by mail 
• Participates in daily work tasks according to agreement with the company 
• Acts as an employee of the company and acts in accordance with the company's values / rules 
• Reports the results and conclusions prepared during the internship period 

The company 

• Enters into agreement with the student 
• Approves Cphbusiness electronic internship agreement sent by mail 
• Provides relevant introduction to the company 
• Provides knowledge, resources and possibly physical resources 
• Approves the student's subject selection 
• Allows the student to collect information in relation to approved topic 
• Sets requirements for reporting in the company 
• Flexibility and allowance for students to attend meeting/s with internship supervisor 
• Completes Cphbusiness evaluation form after completing the internship 

Cphbusiness 

• Approves the internship in relation to the purpose of the internship 
• Sends electronic internship agreement to the student and company 
• Provides feedback to the companies and students regarding agreement of an internship 

agreement 
• Is the company's communication partner throughout the internship 
• Provides professional guidance to the students 

 

The company's use of resources 

It is not possible to give a specific figure for the company's total workload in the internship. The load will 
usually be greatest at the start of the internship, as the student generally only has modest insight into 
the business area. The company should provide a supervisor who can act as a source of information in 
connection with the student's work on the assignment. 

 

 

 

 

 



Facilities  

An internship company must have sufficient resource capacity to offer the intern. We have experienced 
that a one-man company, in which the student accounts for the owner’s entire production capacity, does 
not fit the internship concept, just as it is not optimal that a company bases its operation solely on 
interns each semester.  
 
The student should be treated equal to other members of staff and given an adequate work station with 
relevant equipment in order to perform the set tasks. 
 

Contact 
If you and your company are interested in getting in touch with one of our upcoming marketing 
management students seeking an unpaid internship, you are very welcome to send us a job listing/ad 
that explains what you expect from the student and what tasks you can offer the student to participate 
in. We will then forward your listing/ad to the students. 

Contact internship coordinators: 

Marketing Management Degree - Søerne (Nansensgade) – Majken Strøm , mse@cphbusiness.dk , tlf. +45 
36154831 

Marketing Management Degree - Hillerød – Charlotte Hald Pratt, chpr@cphbusiness.dk , tlf. +45 3615 
4562 

 

mailto:mse@cphbusiness.dk
mailto:chpr@cphbusiness.dk

	Dear company,
	• provide new momentum and "fresh eyes" • Free promotion for young people • help to develop and educate a student • solve a current issue • Use the internship period as a trial period for a possible future employee / colleague • have the opportunity t...
	Introduction
	The degree is a full-time 2-year programme, where the interaction between theory and practice is paramount. The programme has been prepared in collaboration with the business community and is based on the need for employees with an understanding of ma...
	Degree structure
	Aim: As part of the programme, students on the fourth semester must complete a 12 week internship in a company in addition to the final exam project – period.   The aim is that the student, during the internship must acquire a practical insight that c...
	The student must have knowledge of:
	The student must have skills in:
	One of the goals of an internship in a company, is that the student must be able to profile his or her degree in specific areas within marketing and economics. Examples of specific work tasks could be:

	Time frame of the internship  The duration of internship is 12 weeks and is typically placed in the period of January - April or August -October. Besides participating in the department's daily work tasks during the stay, the student works with the ch...
	Salary  The internship is unpaid, as the student is entitled to SU on this degree. An internship agreement is drawn up between the company and the student.  Unpaid internship allows for gratitude. Companies that offer unpaid internships have the oppor...
	Insurance
	Internship in Denmark
	Internship abroad
	Distribution of responsibility between student, company and Cphbusiness
	The student
	The company

	An internship company must have sufficient resource capacity to offer the intern. We have experienced that a one-man company, in which the student accounts for the owner’s entire production capacity, does not fit the internship concept, just as it is ...
	Contact

